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CUSTOMER SATISFACTION SURVLEY
C5-Form-00L, Revision N/C (4-12-07)

Customer Name: Date:
Address: h — Phone: B :
Contact Person; Position: |

Plaasa provide feedback on the matal finshing services provided by Associated Plating Company.
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1. 1was satisfiad with Associated Plating’s Sales staff involvement
with my izati

2. 1was satisfied with the contract/agreement documents for the
services provided.

3, 1 was satisfied with the transition from the sales process to the
delivery of products by Associated Plating.

4. 1 was satisfied with the technical quabty of the services providad.

I found the Associated Plating staff invoived in the delivery of
finished products to be professional.

6. 1 believe the value of the services provided exceads the cost to
my organization.

7. 1 was satished with the involdng/payment process for Assodiabed
Plating's sarvices.

B. The matal finishing services provided met my expectations,

9. 1 would recommend Associated Plating's senvices to others.

10. T am willing to provide a reference for other organizations
interested in Associated Plating's services.
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11. what did vou like mast about the metal finishing sarvices provided?

12. How could Associated Plating Company improve the services provided?

Example Patient Satisfaction Survey

PLEASE RATE THE FOLLOWING:
Extfiend Gﬂ Good Fair Poor

A, YOUR APPOINTMENT:
1. Edde of making appointments by plhd & 4 3 2 1
2. Appointment available within a reasonable amount of time & 4 3 2 1
3, Getting cane for iiNessfinjury 8% S00N 3% you wanbed i 5 4 3 2 1
4, Geiting afier-hours care when you needed it & 4 3 2 1
5. The efficiency of the check-in process 5 4 3 2 1
6. Waiting tirme in thi receplion area 5 4 3 2 1
T. Waiting time in the exam room 5 4 3 2 1
8. Keaping you informed i your appointmant time was delayed 5 4 3 2 1
fi. Ease of getting a neferal whan you neaded onae 5 4 3 2 1
B. OUR STAFF:
1. The cowdesy of the person who ook your call 5 4 3 2 1
2. The feendingss and courtésy of the receptionis! 5 4 3 2 1
3. The caring concern of our nursesimedical assistants 5 4 3 ' 1
4. Thi helphulness of the peopht who assisted you with 5 4 3 2 1

billing of NSurance
5. The professionalism of our lab or x-ray stafl 5 4 3 2 1
C. OUR COMMUMICATION WITH YOL:
1. Your phone calls answered promptly 5 4 3 2 1
2. Geting advice or help when needed during office hours 5 4 3 2 1
3. Explanation of your procsdune (if appdicable) 5 4 a 2 1
4_ Your best results reported in a reasonable amownt of tme 5 4 3 2 1
5. Efectivenass of cur health information malerials 5 4 3 2 1
&. Our abdity o refum your calls in a fimely mannar B 4 3 Z 1
7. Your ability to contact us afler hours 5 4 3 2 1

CUSTOMER-SATISFACTION SURVEYS

SECTION &: DEMOSRAPHIC PROFILE
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Customer Service Questionnaire Example
Please help us improve our patient services by pleting this quests i
Do not sign your name. Please place in the “Survey Box™ when completed.
Laboratory Customer Service Questionnaire
Date of visit: Time (hour [am or pm]):
Your age: Your gender: Male Female
No. Question Please circle your answer
I | Please rate your overall experience with Excellent Not very good
your visit today. Good Poor
Satisfactory
2 | How long did you have to wait? No wait Specify:
3 | Was everything explained clearly? Yes
If NO, please explain:
4 | Were you treated with courtesy and caring? Yes
If NO. please explain:
5 | Was the waiting comfortable? Yes
If NO, please explain:
6 | Was the patient room clean? Yes
If NO, please explain:
T | Was it casy 1o find the laboratory? Yes
If NO, please explain:
& | If you had a needle stick (venipunciure) was it comfortable?  Yes. not painful
If NO. or painful, please explain:

Customer satisfaction templates. Customer satisfaction survey template. Customer satisfaction survey free template. Customer satisfaction template free.



Customer satisfaction informs you about customer happiness. It tells how your customers are satisfied with your products, services, and capabilities. Along with product reviews and ratings, customer satisfaction helps you improve your services, develop your products, and make the overall experience with your site more user-friendly.Here at
Survicate, we are obsessed with customer satisfaction, and you should be too. After all, providing high-quality products, services, user experience, and customer care brings money to the bank.How to check if your feeling of giving the best customer service checks out with reality? It's simple! Start sending customer surveys frequently and asking the
right customer satisfaction survey questions.In this article, you will get 20 perfectly designed customer satisfaction survey question examples and ready-to-use free survey templates. Depending on your goals, we divided the questions into 4 groups of interest: Product feedback Customer effort, while dealing with the website and the product itself
Position of your company against the competition General experience with your companyAlternatively, jump right in and try Survicate's free plan that lets you play with all customer satisfaction survey templates, customize survey questions, and see how they work for your team!Product Feedback Survey QuestionSimply put, a product survey is a
powerful way to discover what their customers think about your products or services.Running surveys before launching a new product means you get to see what people expect. Product research cuts the risk of developing good-for-nothing features.Plus, depending on the survey questions you include, it can help you create and design what you’'re
making.You can also use product feedback surveys for existing products to see how users enjoy the experience. So they’'re always helpful.1. Which of the following words would you use to describe our product?Why should you care how people would describe your product? Because it’s an important issue when your product gets described as ‘buggy’
instead of ‘life-saving.’If you don’t want to give your clients any suggestions, you can use the open-ended variation of this customer survey question and ask "How would you describe our product?”.Answers to any of those will show you how well you communicate your value proposition and product vision to users. If your goal is to provide them with
the world’s most sophisticated graphics software and people describe it as ‘Paint with 1 cool feature,” it means that the communication is broken.Hint: Check what are the most common positive words used to describe your product. If they are very frequent, it may indicate that this is what your customers are looking for in your product. You can use
such words in your future marketing campaigns.2. How well does our product meet your needs?This is a broad product question nonetheless specific enough to provide actionable results. Offering a product or service that meets customer needs is a prerequisite to providing high customer satisfaction. If the product doesn’t meet the needs of users
they are more likely to churn.Hint: To make this customer feedback question even more actionable, ask the following two questions.3. Which 3 features are the most valuable to you?This question is vital for SaaS companies. Their products tend to offer dozens of features and most of the customers use only a handful of them.Researching which ones
are the most important and valuable to users will help you understand how customers interact with your product and what they really need.Don’t be surprised when people say that the most important to them are features you consider secondary. We discovered exactly this with our exit intent survey - a simple feature that turned out to be a must-
have for many customers.4. What are the 3 most important features we’re missing?Offering exactly what your customers need helps improve their retention. If your products don’t offer everything customers need, sooner or later they will find another provider.The same goes for e-commerce - customers are more likely to return if you offer what they
are searching for and want to buy.Answers to this customer survey question will help you minimize risks associated with building a product roadmap or planning expanding inventory.5. If you could change just one thing about our product, what would it be?This is a variation of question 4. This time you require information on just one change your
customers would like you to introduce.This time you don’t consider any missing features. What you take into account is that your customers may have very specific needs regarding the products you already have.As with the question above, the main purpose is to improve customer retention. Take into consideration all the propositions made by your
customers.Firstly, focus on the most frequent ones. be grateful for any feedback you may receive in that regard. To fail to act on that is a mistake that may cost you too much too soon.6. What problem would you like to solve with our product?This is a question that seeks information that usually cannot be gauged by analytics. Here you ask for the type
of solution your customers search for.This allows you to focus on the strongest features of your product and helps to prioritize any future improvements that could be made.Hint: It’s great to ask this question even before finalizing the sale. It may be the case that your potential customers are looking for something different than their chosen product
is.If you have other products that would much better suit their needs, it’s great to navigate them towards them before it’s too late and they get disappointed with a product that was not designed for what they actually need.7. How would you rate the value for the money of the product?That is a very valid customer satisfaction survey question. First
and foremost, you should use it while considering any changes to the pricing of your product or service.If the feedback you receive proves that your customers think that your product is too expensive, you should definitely reconsider your plans to up your prices. Maybe you could reach your financial goals by introducing some sales or discounts
instead.Hint: It’s great to ask your customers these questions after they spend a little while with your product. It may be a follow-up after a finalized purchase, e.g. two weeks or one month after the sale.Further Reading: Top 10 Product Surveys and Product Survey QuestionsCustomer Effort Survey Questions8. How easy is it to navigate our website?
This is a must-have question to use when there are any changes in the design of your website. What you may consider innovative, easy, and user-friendly, maybe not so much for your customers.Take into consideration any feedback you receive. Unheard complaints from your users may result in their churn, so make sure they are happy with what they
see and find on your website.When it comes to new users or potential customers, it is also great to ask them this customer satisfaction survey question.They look at your website with a fresh eye and may notice things from a totally different perspective. It is worth taking a look at their opinion on the matter.9. Were you able to find the information you
were looking for on our website?It’s obvious you want your visitors to find the information they need as easily and as quickly as possible. The happier they are with the navigation of your website and the time they take to get the information they need, the higher the chance they will return and bring new customers with them.Hint: If there is certain
information that seems to be particularly hard to find for your visitors, better make sure it’s somewhere they will have quick access to. It may be worth a shot to add another section to the menu that would link directly to that subpage.10. How much effort did you personally have to put forth to handle your request?Customers’ need for support is the
one thing that you should always take into consideration, whether it be with your website or the product itself. It’s not only beneficial for your customers to be able to fill their complaints and get support quickly.There are also great advantages to your company. Quick actions to fix bugs and support your customers to enhance retention and make your
workflow much smoother.11. How did this effort compare to your expectations?This is a satisfaction survey question that can give you a clear indication of what you are doing is a reflection of customers’ needs or not. If the effort your customers had to put in was greater than they expected, it should be food for thought for you.It may be beneficial to
reconsider the stages where the customers had any difficulties. Maybe some processes need simplification?It’s possible that your customers expected your product or service to be much more difficult than it really is. If you managed to exceed your customers’ expectations, keep going, and keep moving forward!Hint: Send this question, along with
question number 10, in a follow-up survey after provided customer support. At the latest, it should happen a day or two from that date, to get a fresh insight into the quality of provided support.12. How responsive have we been to your questions or concerns about our products?This customer satisfaction survey question is wonderful at the check-out
of any interaction with the customer that required providing customer support. This is a clear indicator of making sure you spend enough time supporting them to make them feel well taken care of.13. To what extent do you agree with the following statement: The company made it easy for me to handle my issue.This customer survey question is great
because it encompasses a lot of issues at the same time. You can use it to monitor your customers’ overall experience with your website, your products, or any requests they may have.Allow them to, first, give a specified rating and later, express their opinion in their own words. Any feedback you may receive in this case is very valuable, as it gives you
the information on whether there are any hot spots in your workflow that require immediate action.Hint: As with questions 10, 11, or even 12, this customer satisfaction survey should be sent to your customers very soon after providing the support. The fresh perspective can give you a clear indication of what you are doing right or wrong. Feedback
On Your Position Against Your Competition Survey Questions14. Compared to our competitors, is our product quality better, worse, or about the same?This is a wonderful satisfaction survey question: it’s straightforward and very measurable. It gives a very clear image of the quality of your products in comparison with your competition.It may and
should be followed by questions that will go into greater detail on your customers' opinion, but it is a great starting point for taking any further actions.Hint: Send such customer satisfaction survey somewhere between two weeks and one month from the purchase. Let your customers take some time with your product and get to know it a bit better
before judging it against your competitors.15. Why did you choose our product rather than a competitor’s?Here, you ask for information on the things that differentiate your product from your competition. You want to know what tipped the balance in your favor.It’s not only important to know what can be improved, but also what is noticed by your
customers as good and valuable. You want to take this into account while considering any changes or improvements in the strategy of your product.16. Which other options did you consider before choosing our product?You may think you don’t need this customer feedback question to know what is your competition. The truth is, it’s good to know
exactly what are the actual products your customers believe are your competition.Sometimes they take into account companies that you would never take into consideration.It is especially useful to know if they happened to compare you with a totally different type of product. Then it is worth a while to check if your communication with the potential
and current customers creates a clear image of your product that is coherent with your own vision.Besides, the odds will be in your favor if you use the feedback to constantly improve what you provide your customers with and make sure that you are a better option than your competitors. Feedback On The General Experience With The Company
Survey Questions17. On a scale from 0 to 10, how likely are you to recommend our company to a friend or colleague?This simple customer feedback question (followed by the question ‘Why?’) changed the way marketers see customer satisfaction. Net Promoter Score®, otherwise called NPS, introduced hard data to the world of quantitative data and
assumptions.Measuring and improving your NPS should be the first step in improving customer satisfaction.Recommended reading: What is Net Promoter Score? The Guide to Top NPS SurveysHint: The standard for NPS is to research it using email surveys. However, if you run a news website or other type of business where you don’t really have
customers, NPS can also be effectively used. Just run the survey on a website using targeted website surveys.Target either returning users or use the more elaborate technique based on viewed URLs or cookies.18. How likely are you to buy again from us?Why bother researching the intent of repeat purchase when you can see in Google Analytics how
many people actually bought something again? However, GA won’t help you if you're just starting a business or sell durable goods.Think about cars or furniture. People don’t buy them once a month. So, if you want to see how many customers will come back, you need to wait as long as several years to get the data. But you can capture intent sooner.
Just ask your customers.Hint: Send such client satisfaction surveys to your customers on a regular basis, e.g. once a year - depends on your industry and Customer Lifecycle. The best idea would be to observe the medium frequency your customers are making their purchases.Observe trends and find out what are the reasons for increasing or
decreasing the intent of buying again. Plus, you can then check how answers translate into actual acquisition - it will allow you to build a model of repeat purchases.It will just require integrating your survey tool with Google Analytics or a similar tool you're using. Learn more about this in the article on measuring customer satisfaction.19. What would
you say to someone who asked about us?You should not be fishing for compliments with this customer survey question. What you can measure here is the customer’s general perception of your product and your brand. It will help you to check if what you consider your company to be is really what your customers truly see.It will help you specify the
image you want your company to have and implement actions that will allow you to achieve it.20. What else would you like us to know?This is a truly universal customer feedback question. No matter what is the subject of your survey, it is always valuable to ask if your customers have anything else to say.It can give you additional insights, sometimes
on issues that you would not expect. This, in turn, allows you to much quicker take necessary actions.Hint: You can either send this customer satisfaction question in a targeted website survey (e.g. after the website visitors respond to your questions regarding the pricing while on the pricing page), in-message surveys via email (either with the follow-
up surveys after the purchase or providing the customer support) or in your exit/return intent surveys (it can give you the actual answer why they decided to churn or return the product).Recommended reading: If you are working in marketing, spend another minute to read Top 10 Marketing Surveys and Marketing Survey Questions.Why are
customer satisfaction surveys important?Customer satisfaction surveys are essential because you can check if providing the best customer service or product checks out with reality. You can keep a high level of customer satisfaction that can be a strong predictor of customer retention, loyalty, and product repurchase by quickly responding to negative
experiences.Satisfied customers are more likely to purchase again and recommend the shop to their friends and coworkers. A loyal customer is worth even up to 10 times more than their first order.Check out our infographic on the importance of customer satisfaction for more statistics that prove you can't ignore measuring your clients'
happiness!How long should a customer satisfaction survey be?Customer satisfaction surveys should be as short as possible - no one wants to spend 30 minutes answering questions. People are busy, your customers/leads included. Surveys with 1-3 questions have the highest average completion rate (83.34%).Think hard about what you want to
achieve with your survey or what information you want to get. The more questions your questionnaire includes, the longer it takes to fill it in, the lesser the chance your respondent will complete it - especially if it's a mobile-app survey since mobile users tend to have shorter attention spans. FURTHER READING:When should you send a survey to your
customers?To get the most reliable answers, you should send satisfaction surveys to your customers right after they have experience with your products or services - it's called a post-purchase survey.This way, your customers' experience will be fresh enough, and you’ll be able to make sure you're offering a perfect experience or quickly make
amends.On the other hand, you want to measure customer experience with your product or services constantly, so we suggest you set up customer satisfaction surveys in a regular time (daily, weekly or monthly). Just don't be too offensive to your customers. Ready-to-use FREE survey templatesReady-to-use FREE survey templatesSurvicate is a
powerful customer satisfaction tool. Here are the top 15 ready-to-use survey templates used by Survicate customers - so you never run out of ideas on what survey to run next. NPS (Net Promoter Score) - Ask how likely customers are to recommend you. Predict repurchases and referrals. Product-Market Fit - Discover what’s the key benefits people
get from your product. Build products people love. Website Experience - Get people to rate your website’s usability, then make the right improvements! CSAT (Customer Satisfaction Score) - Establish if customers are happy with your product or service. Fix what’s not working well. CES (Customer Effort Score) - Measure if doing business with your
company is as easy as pie. User Experience - Ensure your users are happy with the experience they get. Brand Awareness - Validate your product position on the market. Churn Reason - Reduce churn by collecting insight on why your customers cancel their accounts. Exit Intent - Uncover why visitors leave your website or product. Remove the
obstacles to reduce lost leads. Reader Interest - Get new content ideas. Find out what your audience would like to read about next. Buyer Personas Research - Learn more about your leads and customers so you can sell to them more effectively. Content Rating - Establish if your audience enjoys your content, and what you can do to make it better.
How Did You Hear About Us - Find out where your clients first came from and which channels are worth investing resources in. Likert Scale - Let your audience rate the different aspects of your business with just one question. Coronavirus returning to the office check-in - Find out how your employees feel about returning to work in the office and
how to support them.How BRANDS use surveys to get more valuel. DroplrDroplr used surveys to determine what their users thought about the app and learn why some of their users remain inactive.The NPS survey allowed Droplr to identify promoters and detractors and target each group with a different Intercom campaign.Promoters as a group of
delighted users were invited to write a product review. With this approach, Droplr managed to increase the number of reviews 16 times!Droplr also started to survey inactive users by asking, “Did you have any problems after signing up on Droplr?”. They quickly discovered that some of the users got lost in the product, their onboarding wasn’t
smooth, while for others, it was difficult to understand the product value.Thanks to surveys, Droplr started to better educate its users with guides, tips, and case studies. Read the complete Droplr case study. 2. LookalLooka surveyed its customers to find out why they failed to finalize a logo purchase.Respondents had 5 options to select from: Not
ready to start my business The logos are too expensive I can’t perfect my logo design Too busy to finalize my logo I used one of your competitorsLooka learned that many customers who didn’t purchase their logo package found it too expensive. This had led them to develop a new pricing package that was geography dependent.While $65 for a
premium logo package may be reasonable in North America, entrepreneurs in developing countries can find it cheaper to hire a graphic designer.Pricing changes allowed Looka to increase its ROI by 2400%. Read the complete Looka case study. 3. WeexWeex used surveys to identify churn reasons. They sent out an email survey to their churned
customers saying: “We’ve noticed you’ve recently ported out. Can you tell us what was the reason?” (In telecommunication, the term “port-out” means to switch between mobile operators).As soon as they discovered the 2 main reasons for churn - inadequate network coverage (which was beyond their control) and a lack of understanding of the
product offering, they could address the issue.Weex changed its product communication and presented it more transparently. Read the complete Weex case study.Looking for more inspirations? There are a lot more customer stories to explore! Final thoughtsAsking the right question is the key to researching customer satisfaction. Of course, you can
ask questions like ‘How satisfied are you?’ but the answers won’t provide you with very detailed and substantive conclusions.It’s always better to ask more specific questions. The answers will clearly show you what works well and which areas of your activity need improvements and how urgent they are.While creating a survey, you can also include
questions not directly related to customer satisfaction but important to you.For example: Ask how customers found out about you, what are their characteristics (roles, parental status, etc. - anything that will help you tailor services to their needs), or whether they used any similar products before.The choice depends on what exactly you want to
research and your target audience.You can learn how to build your ideal customer audience in order to better tailor your services or products with customer segmentation guide.Often it’s better to create and send 1 survey with 6-8 questions than to create one survey with 5 questions to research customer satisfaction and later send another short
survey to research something else.The Survicate Team wishes you Happy Surveying

18 exceptional event satisfaction survey templates used by organizations ... Vientazona provides a comprehensive survey template that uses a simple rating question and then open-ended questions. This type of post-event survey can be used when there is a need to collect in-depth information. While these surveys aren’t very common, they provide ...
The Bank Customer Service survey is an excellent tool for gaining valuable information about a customer’s experience. Customize the questions to extract data that enables you to improve the customer experience, stop unhappy customers from ... Our expert-certified Customer Satisfaction Survey template makes getting feedback a breeze. Find the
right customer satisfaction questions today. ... You can also customize our templates and add questions if there’s a part of the customer experience you want to explore more fully. 21/07/2022 - Asking the right questions is a crucial aspect of a good customer satisfaction survey. It allows you to evaluate customer’s experience, sentiments, and level of
satisfaction. Here are examples of 5 common mistakes to watch ... For a service-based company, the main agenda stands to be customer satisfaction at the peak.Hence, customer satisfaction is the most important part of any company to flourish. A customer satisfaction survey is used to see how satisfied a customer is with the products and services of
your company. It acts as a questionnaire that is answered by the customer so that ... 14/01/2022 - How to create customer satisfaction survey questions. To make the most of your customer satisfaction survey, keep these tips in mind: 1. Plan your customer survey correctly. 2. Consider the different types of customer satisfaction survey questions. 3.
Follow best practices when creating survey questions. Here are some more details: 1. Send customer satisfaction surveys and get the feedback you need today. A consumer survey will help you understand your customers’ likes, dislikes, and where you need to make improvements. We can help you find the right questions, the right templates, and
more -- for FREE! Customer Satisfaction Survey Questions: 5 Sample Templates You Can Use Right Away Scott M. Smith, Ph.D. qualtrics.com Customer satisfaction is at the core of human experience, reflecting our liking of a company’s business activities. ... 11 Customer Satisfaction Survey Questions qualtrics.com Qualtrics is the world’s leading
enterprise ... 26/05/2022 - Customer satisfaction survey templates. Sometimes questions alone are not enough for you to imagine the structure of your customer satisfaction survey. Below, you will find three simple customer satisfaction survey samples that showcase the most popular feedback types. Feel free to copy them and change the questions
according to your needs! Types of customer satisfaction survey questions. When building your customer satisfaction survey questions, the type of question you choose to ask can make a big difference to the insights you receive and your ability to improve the experience. Here are the types and some sample customer satisfaction (CSAT) questions to
help you decide which ...
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